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A LOOK INSIDE THE MOST CREATIVE SPACES IN BUSINESS
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Spooner, Creative Director atVirein Media. Here was an apportunity 1o sproad 1

the newdy AL CUInEd businesses. The stratesy fo Lhe turnaround was o loous on the stalt hirst

customer; which will ultimately make the sharsholdes IO

:In M2 on T I Lhie people in i i tom da tart
customer contact centres where the day-1o-day roles ol the emplovess, whiose

periods of ¢
funchionalities and states of repair 50 a chocolate v QO aDproach wa

white allowing for mdr

branded emaronments and retail desan solutions, 1o hurnanise the call centre spaces

feel free to be themsehes and actually lock |

The theme

The headquarters of

Virgn Media presones 3 bold and

Enerpetic welcoms

Te Hedge-suyle bookshohes

that flexibly define

spaces inVrgn Media
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mial ey a fortable and ease. "With th e Craws Lpon
MesEr O Take the spaces mMore Diomealy VS SD0ONEer; S0 wher here useo o be
12 paml Yo Now Nave wallpaper, @it et rres and stencils ne damestic
.L-':.'.:.' things you wolld nol normally see n ar 3
The Virgin personality 5 expressed through a tone that befits this young audience
Bold and wit als encourage people to chalk up celebrity spothngs on blackboard
walls, and vinyl-covered MDF graphics supgest grandeur wit “osting a fortune, ‘A

Branson's il spirit echoes throughout the envirgnments atVirgin, "Screw
i et A0 i rings out throueh the Srganisaticn, erMpoWerineg De (1{ ousine he
Virain way' - focusing on the customer's experence, fighting the consumer’s Corme

daring to do it differently and daing it with a sense of fur, The emire

ment 15 A key part

of delvering the Virgin brand experience, acting as 2 conduit for expressing the brand

personality, instilmg a sense of sel-worth and imviting peonle i«

themselves and ultimately help deliver the brand experience 1c

* Wirgin Media: simple, inexpensive
rouches vech os blackboard paine and
graphic speech bubbles encourage
interaction, individualkty and a senge
of fun

Fun graphics greet arrivals in
the car park of a Virgin Media coneact
centre The coveted frant-door spaces
have been reserved ta celebrate internal
relationthips!

AR FT With over 30Virgin Media
[aclities needing a facelifc and the engire
culturs requiring 3 past-merger revival,
aruentien was pald to high-traffic,
communal arcas

EFT High-impact Roor-to-ceiling
graphics and cxposed hght bulbs in the
main reception atVirgin Media pretent'
youthful and energetic message







